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Trademarks

Adhere to our trademark policies.

Google recognizes the importance of trademarks. As a courtesy to trademark owners, we have created trademark complaint procedures with respect to use of
trademarked terms in Google AdWords campaigns or in domain names participating in our AdSense for Domains program.

Trademarks are territorial and apply only to certain goods or services of the trademark owner. Therefore, different parties can own the same mark in different
countries or different industries. Accordingly, in processing complaints, Google will ask the trademark owner for information regarding where the mark is valid and for
what goods or services.

Trademark Complaints

As a provider of space for advertisements, Google is not in a position to arbitrate trademark disputes between advertisers and trademark owners. As stated in our
Terms and Conditions, advertisers are responsible for the keywords and ad text that they choose to use. Accordingly, Google encourages trademark owners to
resolve their disputes directly with the advertiser, particularly because the advertiser may also be using your trademark on similar ads in other programs.

However, Google takes allegations of trademark infringement very seriously and, as a courtesy, we're happy to investigate matters raised by trademark owners. You
are not required to be a Google AdWords advertiser in order to send a complaint.

If you have concerns about the use of your trademark in AdWords ads:
« File a trademark complaint in the U.S. or Canada.
« File a trademark complaint outside the U.S. and Canada.

If you have concerns about the use of your trademark in a parked domain name:
« File an AdSense for Domains trademark complaint.

Once Google receives all of the required information from the trademark owner, the claim will be investigated, and appropriate action will be taken.

Please note: Such trademark investigations will only affect ads served on or by Google. In the case of an AdSense for Domains trademark complaint, an
investigation will affect only the domain names of sites in our AdSense for Domains program. Additionally, Google's trademark policy does not apply to search
results, only to sponsored links. For trademark concerns about websites that appear in Google search results, the trademark owner should contact the site owner
directly.

Authorization to Use Trademarks in Your Ad Campaign

If we have received and processed a complaint for a trademark, advertisers seeking to use the mark in the countries and industry of the trademark owner will have
their keywords and/or ad text disapproved. For ads targeting the U.S. and Canada, the use of the trademark in ad text will be disapproved; outside the U.S. and
Canada, use of the trademark may be disapproved as a keyword or in ad text or both, depending on the request of the trademark owner.

If an advertiser has been restricted from using a trademark and disagrees with the owner's assertion of exclusive rights or believes he has a right to use the mark,
we encourage the advertiser to contact the trademark owner directly and request permission to use the trademark. Only if the trademark owner provides Google with
an authorization will the advertiser be able to use the trademark in his ad campaign. Please note that the trademark owner may change or rescind the authorization
at any time.

Google-owned Trademarks

Google monitors the use of certain of Google's trademarked terms in ad text. Currently, these include Google, Froogle, Gmail, Orkut, Keyhole, and PageRank. If you
wish to use these marks in ad text, you must request approval from Google. For use of Google's trademarks elsewhere, please review our full list of trademarked
Google terms and logos and the rules regarding their use at http://www.google.com/permissions/guidelines.html.
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